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EMAILAGE

Isoline recently ran an end-to-end content marketing campaign for fraud 

prevention company Emailage.

Content was used as a multi-faceted results driver to generate leads in a new 

sector for Emailage – the sharing economy – targeting decision makers across 

the mobility and marketplace industries.

Emailage’s USP was highlighted as a way for companies to: a) reduce the total 

cost of fraud they experienced, and b) mitigate their total exposure to fraud 

by using Emailage’s technology.

The campaign ran in three phases:

1. Consumer-led survey to gain first-hand data insights

2. Lead magnet and nurture content creation

3. Three-pronged promotion via media partnership, sponsored webinar, and a 

combination of email, social amplification, and targeted PPC

SHARING ECONOMY CAMPAIGN
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2. Lead magnet and 
nurture content 
creation
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Reduce the total cost of fraud they 
experienced, and 

Mitigate their total exposure to 
fraud by using Emailage’s technology
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SURVEY

Isoline managed the end-to-end delivery of a 

consumer-led survey to gain first-hand data for use 

in the report.

The consumer data was then supplemented by 
insights from executives in the sharing economy. 
This was collected via an email Q&A with Emailage
industry contacts, also managed by Isoline.

This included:

Building and implementing the survey

Developing the question set.

Crunching the raw data and uncovering the 
key insights after the results came in
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REPORTS

The crux of the campaign: Creation of two reports 

addressing the different pain points of the two 

biggest areas of the sharing economy –

marketplace and mobility.

Isoline developed the copy and design for both 

reports.
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USE CASE AND INFOGRAPHIC

However, it has also been used by the sales team to 

help distill the findings from Emailage’s research.

The campaign included two key pieces of nurturing 

content: a use case and infographic.

The use case featured heavily in our promotional 
campaign, designed as a compact way to 
communicate the key benefits of Emailage’s solution 
against the context of the issues faced by the sharing 
economy.

The infographic was predominantly designed as a 
visual asset for social promotion. 
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LANDING PAGES

To house the content developed under the 

campaign on Emailage’s website, Isoline created 

landing pages for the lead magnet reports, use 

case, and infographic.

SEO optimised, the pages rank on the first page of 

Google for key search terms assigned to the 

campaign.
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PROMOTION

Isoline developed a series of content following our 

established promotional content framework, which 

was then implemented by Emailage’s internal team. 

DIRECT EMAIL, PPC, AND SOCIAL

This included:

A drip email sequence to Emailage’s database 
and target contacts from list building.

Sponsored LinkedIn and channel-owned 
social media promotion.

A PPC campaign on LinkedIn to drive 
additional engagement with the target 
audience.
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WEBINAR

A sponsored webinar was run in partnership with 

the Marketplace Risk Summit as part of their 

expert advice webinar series.

Presentation deck created and designed by Isoline. 

This included briefing the sales leads on delivering 

the presentation to the target audience.

Webinar saw 90 attendees, including several 

senior risk & fraud prevention specialists/ 

managers across the sharing economy. It was then 

made available for on-demand access after the 

event.


